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From Dashboards ol

to Storyboa rds e

How organizations are moving away fromw 2 s

scrolling through charts to driving real wgy §=
change.
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Dashboards are dead.

Long live storyboards.

Dashboards show you where
you've been. Storyboards
show you where to go, how
to get there and where you
can get stuck.

Business leaders want more
than a dashboard. They
want a co-pilot to guide

them in real-time.
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Executives want insights
that nudge them like smart
assistants, not just charts
that make them guess.
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Traditional dashboards +
Redl decisions

KPIs in
green or red
/3 But..no
U context. No
narrative.
No “what
next”.

Dashboards are snops_hots
Storyboards are journeys.
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What storyboards do
differently

Storyboards connect the dots:

What will happen?

What happened? N ’ Why did it happen? ~ '
., . . .. (predictive)

(descriptive) (diagnostic)

Storytelling transforms complex analytics into meaningful narratives that guide and
expedite strategic decision-making in organizations.
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Real-life insight —
Federer’s final seasons

Roger Federer didn’t just retire; his team monitored match analytics, recovery time, and
training metrics over 2+ years.

Subtle declines in serve velocity, injuries, movement efficiency, and backhand consistency
painted the full story.

Organization performance doesn’t drop

overnight. With the right data and storyboards,

YOU can see trends, understand why, and plan

the right exit or pivot; before you're forced 0. osiiae




Don’t just deliver metrics.

Deliver momentum.
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Start crafting
storyboards.

Stop building
dashboards.
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Because real

decisions need more
than datqg; they need

direction.




Are your analytics telling a

story worth acting on?



